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General Manager, Classroom
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survey of National

School Board Association

(NSBA) members indi-
cates reore school districts
around the couniry are dis-
cussing and implementing
school uniform programs.
According to the “Classroom
NSBA School Uniform Survey,
school uniform programs are
climbing in the United States
with a significant focus in both
urban and suburban area
schools. School Districts from
the Midwest are most interest-
ed in school uniforms, followed
by the Southeast, Northeast and
Southwest.

The greatest benefits for
school uniforms are

stili the reduc
tion of peer

pressure, positive effect on
behavior in the classroom and
creation of a positive school
image. Ninefy-three percent of
those surveyed stated that what
a student wears to school mat-
ters. Over 20 percent of NSBA
members did have uniforms in
their districts but all stated that
they have a dress code of some
sott in their schools and that
uniforms are part of a school's
larger strategy to improve edu-
cational standards. Ninety-one
percent of NSBA members stat-
ed they would consider school
uniforms if thete was comm-
nity interest.

The rise in school uniform
programs reflects more schools
are focusing on a hofistic
approach to improving their
Average Yearly Performance
(AYP) scores. AYP and the
demands of NCLB mandated
achievement
are as
signifi-
cant
as

hoards implementing un

more familiar reasons such as
socio-economic leveling and
discipline in deciding to
require uniforms.

More districts in uniform
have mandatory policies rather
than voluntary policies. Over
30 percent stated that their
district’s uniform policies
were mandatory, rather
than voluntary. This is sig-
nificantly important as it
shows a shift from
arban schools looking
for and using uniforms
1o suburban schoaols,
and from voluntary poli-
cies moving to mandato-
1y policies.

The success of a school
uniform program strongly
correlates to the convenience
families experience in the year
round shopping experience.
Over 85 percent surveyed
agreed that school uniforms, do
save parents mloney with par-
ents spending an

average of.
$100-
5150

Urban and
Suburban areas
are looking at
school uniform
\ programs.
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per year. Price, fit, and size avail-
ability rcmains vital for a suc-
cessful program.

Donarions,
uni-

Schools
in both

form
closets and
fundraisers are still used 1o
help those who cannot afford.
Over 90 percent of NSBA mem-
bers stated they do not utilize
Title One funds to obtain
school uniforms for st
dents cligible for state
funding, but over half
wouid like to learn more
about how they could,
This level of interest rein-
forces that community
involvement remains
vital to the success of 2
uniform progrant.

To oblain. a free copy of
the survey finidings, ton-
Uniforms at wunediass
yoomunifornis.com or gt
8886718754 '

~



One size does not fit all

By Andy Beattie For years Classroom School
General Manager, Classroom Uniforms has offered Plus,
School Uniforms & Governing ~ Husky,Young Men’s and funiors
Board Member, La Cafiada to accommodate our students,
(€4) Unified School District but when we evatuated how
: retailers in large school districts
hen schools evaluate  were buying and selling our
school uniform pro- products, we were amazed.
grams, two questions  Younger students wear our
are atways asked: what sizes are  {arger sizes Years ago, elemen-
made and will local retailers tary school children needed
carry all of these sizes? If uni- sizes ranging from four (012
form manufacurers and retail  Now, sizes range from 4-12 to
ers can’t Young Men’s.
dccommo- Children are big-
date every ger and we must
child, these have uniforms
progranis that are comfort-
won't be able so these
abie to programs can be
achicve the successtul for the
results | school districts.
schools are According to
tooking for. the SIZE USA
During the Survey, the first
past 30 years, obesity rates in national sizing survey using
the United States have more scanners as the principal
than doubled for preschool means of capturing body meas-
children and adolescents, and — yrements, Americass are bigger
more than tripled for children and their body types are chang-
ages six to 11, With over nine ing.
million obese children in the “The study provided some
United States and the aumber  telling results. ] have shown
rising, school uniform manufac-  several manufacturers measure-
turers and retailers are taking ments of women who say they
note and accommodating fimi-  wear size eight 610, and they
lies experiencing this epidemic 40 surprised to sce how much
first hand. targer the actual measurements
“Our students arc all shapes  are to their specs?” states Jim
and sizes,” says Jai Norment, Lovejoy, Director of the
Assistant Superm{endcnt of SizeUSA project for (TC)2. “By
Elementary Education for evaluating the change in adults,
Toledo Public Schools “Our and watching multi pronged
biggest concern was ensuring efforts by communities to halt
there were uniforms available the ongoing march of child-
for students who are both Jarg hood obesity, manufacturers are
er and smaller than their peer  now better equipped to manu-
classmates. Area retailers and facture goods for larger frames.”
manufacturers were 2 huge ] , .
help. They were involved in the ;‘m" wiore fnformation on scheol
. . uniform programs, Mlease contact
pr OC.CSS When we started dis Classroom School Uniforms at
f;]tsﬁsmg uniforms. That helped 2 aheaitie@strategicpuriners.nef or

ar 88867 i-8754.




5 simple steps to school uniform success

By Andy Bealtie
Classroom School Uniforms &
Fast President, Ia Cafiada (CA)

Unified School District
ing or expanding their

g ¢

%{ & school uniferm pro-
grams, schoo] uniform manufac-
turers and retaflers are inundat-
ing parents and educators with
offers to help. Whether you are a
PTA parent or school board
member, these simple steps will
ensure that you are on the right
track and working with the right
uniform partners.

Have a Strategy

A well-defined strategy is the
key to success. If you know what
your school is looking for, vou
will be able to know what ques-
tions to ask. What
will be considered
a uniform? Is it
color separates or
specific iterms
frorn specific man
ufactxrers? When
will the program
commence?
Where will the
uniforms be pur-
chased? Will uni-
forms be pur-
chased from 2
local retailer, on
the Internet or both? Will the
school need a school uniform
resource for sadents who are
eligible for government funded
assistance or grants?

By understanding your
school’s uniform goals from the
start, you will be able to identify
the providers that will work
most efficiently with your
school.

Understand the different
fypes uniform policies

It is important 1o understand

the type of program the commu-
nity is looking for and the defini-
tion of a school uniform.
Consider whether the program

gﬁh more schools start-

Log onte
wwiv.seenmagazine.us

schoo! uniform

ifors

and tell ys what you th

dress code programs.

will be voluntary or mandatory,
whether it will be a standardized
dress policy or a uniform policy,
and whether it will originate at a
school or district level.

Voluntary uniform palicies
often originate at individual
schools. These policies let par-
ents choose whether and in
what circainstances their chil-
dren will wear school uniforms.
Students are usually not repri-
manded for not wearing uni-
forins.

Mandatory uniform policies
are adopted by the school dis-
trict and usually require all sir
dents at participating schools to
wear specific clothes and colors
at afl times. In most public
schools, these policies have pro-
visions for students (with
parental consent) to opt out.

Unlike uniform

poli-
Cies
call only for gener-
al clothing types.
For example a
standardized
dress code might
require khaki stacks
(with or without
pleats), a specific
color polo shirt and
closed toe shoes
(could be sneakers,
loafers, lace ups).
Most public schoels in
the United States define
their school uniforms as
part of their standardized
dress program. They
define what students

should wear (Le.; specific colors
without logos that fit correctly)
but don’t mandate specific stores
or brands for purchase.

Understanding the type of pro-
gram your scheol wants will
make the search easier.

Find the right school uni-
form manufacturerfretailer
for YOUR program.

What type of products and
selection is your school looking
for? Does the school require spe-
cific colors, brands or items?
Where will parents obtain the
uniforms? Does the school need
help supplying uniforms paid for
with grants or other state sup-
plied funds?

Be sure the manufacturer/
retailer can and will service the
entire school, not just the majori-
ty of students. Product selection,
garment quakity, and availability
are just a few things to lock for.
Price is an issue, as some und-
form manufacturers cater to pri-
vate schools and others mostly
to public schools. See if the
manufacturer uses treated

fabrics such as StainSmart by
Milliken ™ or Teflon
processes, known to
prolong the life of a gar-
ment. By understanding
each
manufacturer/retailer’s
L specific strengths,
vou will not be
asking them to
provide unfa-
o miliar products
and services.
When choosing a
school uniform manufac-
| turer/retailer, be sure to
ask if thev will stock
school uniforms year
round. This is important
as children can outgrow
their uniforms throughout
the vear, and new students
will need uniforms when
B they start at the school. If a
local retailer does not plan

SEE AD ON BACK COVER FOR MORE INFORMATION ON CLASSROOM UNIFORMS

o stock school uniforms
throughout the year, look for
suppliers to supplement vour
program online.

Classroom School Uniforms is
known for a vast style selection,
nationwide availability, wide
range of sizes, its SainSmart and
stretch merchandise, its afford-
able pricing and its ability to fit
within most school uniform pro-
orams.

Customer Service is as impor-
tant as the uniferms.

Promises made by retailers
and manufacturers need to be
kept. Check with parent groups,
teachers and administrators from
other schools about stores and
manufacturers they have used
for uniforms to learn what the
experience has been. lf this is a
new product for a retailer, be
sufe to see how the retailer serv-
ices its existing customers.

Create Successful
Partnerships

Be sure to have the school
administration and PTA leaders
in your comynunity knew who
the uniform manufacturers and
retailers are. By forming a part-
nership from the start, you will
be able to sct realistic expecta-
tions for all involved.

Some schools allow retatlers
to set up in-school uniform
showcases and school uniform
days where uniforms are sold
on the premises, Other schools
have provided special discount
or promotional flyers to stu-
dents in school

After school starts, its 2 good
idea to evahuate the program for
improvements. Listen to what
parents were happy with and
what they are stil looking for.

Classroom School Uniforms
wunclassroomschooluni-
Jorms.com

8886718754
abeattie@strategicpariners net



