Jumping Jacks Improves Shoes
Jumping Jacks has introduced the Classmate
Lace and Classmaie Velero athletic shoes for
back-to-school 2010 hased on s previously
launched Seholar and P rodigy styles,
But rather than continue with the same par-
tern. the brand improved is design. according 1o
Ron Dillehay. national
sales manager of Munro
& Company, which pro-
duces shoes for school
uniform programs and
other markets under the
Jumping  Jacks fabel,
"We based the new

Hl)f('\ on a good shoe,

Ron Dillehay

and made it even betier,” he said. “Inaddiion 1o
cementing the bottom of the shoe 10 (e 1op, we
stitched it across the toe with channel stitching,
which means we eut a litge grove into the unit at
the e so that the stitching doesn’t touch any
surface. That makes the shoes very, very durable,
We also added sl perforations across (he
lront. making them very breathable,™

Both Classmate children's stvles are unisex
and retail for §39.95. Adult versions are also
available at a retail price of § 13:95. The shoes
startat a children’s size 8, sandrunuproa men's
size 12, They are available in black and white ver-
sions.

I)”If'f!:!) deseribed the Classmate collection’s
design as appropriate for both genders, *These
are elassic styles that look athletic without heing
oo husy.” and look great on both girls and

bovs,™ he said, *We have already noticed that

thev are heing very well-received in the market
place. We have also been able 1o Jow er the price
from previous seasons, ”
Overall, Dillehay described the uniforn mar-
ket as highly successtul for Munro & ¢ ompany,
“Our uniform division has been ve ry strong, and
It continues 1o he y growing part of our busi-
ness,”™ he said. “We're see g inerease sthrough-
out the west, south and northe a5L."
For further information. contact Manro &
Company by calling (Go0) 654-7046, or contac
Ron RDYillehay @@

Dillehay - by c-mailing

= Al

MunroShoe.com.

Classroom Reports 2010 Success

Andy Beattie, senior viee president of Strategic

Partners” school and serviee apparel division,

said  the

company’s
school unilorm business
has been very strong for
2010, "In COmprrison
to last season, we gre
having an excellent fall

2010 scason with our

moderately-priced  yey

Ron ]‘)iﬂ"b‘{y better- quality
he said,

roducts,” “I'm linding thar the school
I !

uniform business on the whole s strong: | for

2010 as many of our retailers are also seeing

increases,”

Beattie re ported that the company, which
sells school uniforms under its Classroom brand.
has received many calls in the fast three months

from retailers who are adding school uniforms 1o

their assortment late in the season because of

new demand in their communities, He attribured
this to the fact that an inere: wsing number of pub-
lic and charter schools, as well as private schools,
arc implementing dress code programs,
Classroom school uniforms wholesale from
510 $8 lor tops and $¢ 1o $12 for bottoms. Sizes
start at Toddler and run thraugh an adult sizes,
“Weare unique as one of the anly school man-
lacturers with comprehensive offe rings that 20
all the way through adult sizes,” he remarked,
“This allows us 1o cover students all the way from
the preschoolers 1o the seniors,”
[n product suceesses, Beattie reported that

the low-rise pant and short for girls  that

Classroom Launched approximately 18 months
ago has heen extremely successful. As a resulr,
the brand will expand on that cate aory [or 207
with new twill and streteh will offe rings.

Beatde deseribed these products as popular
because they are poy extremely low-rise. bu
olfer a contemporary fie that young women rec-
“The [low-

rise products] do not seem to taking away from

ogmize as similar 1o their streetwear,

our classic fat-lfront husiness, bu only bring in

additional dollars,” he said “Some private
schools have moved into this pant because they
can presenta more contemporary look while still
having a uniform program. As a reaction the low-
rise, we've lengthened the torso on all of our
female polo shirts so they can be tucked in,”

For boys, Classroom has slimmed down its
traditional pleated PANCLO give ita more conten-
porary look.

Offering school-appropriate ver fashion-for-
ward siyling is key 10 Classroom’s suceess,
according o Beattie. “You have to present o
traditional look., b you need to also offer some
fashiomable stvling. It is important 1o keep styles
fresh and wearable while sl maintaining the
purpose for which they were intended,” he said.

In other news, Classroom has revamped s
consumer site, ClassroomtUnilorms.com. and its
business-to-business site, ClassroomUniforms,
biz. The consumer sie. which went live in lage
July, now includes information on the indusiry
and on school uniform programs for schoal dis-
tricts. ClassroomUniforms, biz now leatures real-
time ordering capabilitics 24 hours per day,
seven days per week.

Beth Silver,

said  Classrooml nilorms.com

arepresentative for Classroom.
contains vital

information for parents

[ and schools, as well as
| retilers. “Especially

now that more pre-
schools and high schools
| are adding uniform pro

grams, it is really Hmnpor-

tant for schools 1o

Beth Sifver what the

understand
programs are about so they make informed deci-
sions.” she said, “We designed the site because
ve realized that administrators needed as much
information at their lingertips as possible,”

In August. the company will release a survey
on ClassroomUniforms. com that includes infor-
mation from members of the National School
Board Association on how successiul theirsehool
uniform programs have heen,

For further information. conact Strategic

Partmers” Classroom division in Chatsworth,



